
Presenting the essential books to read w
hile you’re 31,000 feet up
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“NO LOVE. THAT’S NOT

HOW YOU BALANCE BOOKS”
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INVESTS LIKE A GIRL 

by Louann Lofton (£14.44, 
Harper Business; £9.99, 
Kindle from Avon) Female 
investor Lofton points out 
that several of investor 
Warren Buffett’s trading 
characteristics are more 
prevalent in female 
temperaments. In a chatty 
and anecdotal style, Lofton 

explores how women spend more time on research, 
trade less and tend to be more risk-adverse than 
men, before analysing how to harness these 
characteristics to help you reap big rewards. It’s 
rare for a book on finance to be so engaging but 
this is bright, insightful and inspirational.

H OW TO SAV E  

A N H OU R EV E RY DAY 

by Michael Heppell (£10.99, 
Prentice Hall Life; £8.24, 
audio book from Audible 
Ltd) If you feel like there 
just aren’t enough hours in 
the day, this speed-read 
could be the push you need 
to get motivated. With 
clients such as Davina 
McCall, Heppell helps you 

identify time sappers and find simple solutions. 
With practical but often ruthless advice it also 
explains how to delegate, speed read, and wean 
yourself off Facebook. The first tip? Ditch the 
never-ending to-do list – create your list at the end 
of the day and restrict it to just five essential items. 

T H E SH A L LOWS 

by Nicholas Carr (£9.99, 
Atlantic Books) One of the 
most debated non-fiction 
reads of the year, Nicholas 
Carr’s explosive look at 
technology’s effect on the 
brain is a must-read. 
Exploring neuroscience and 
drawing on the latest 
research, Carr suggests that 
the skim and click nature  

of the internet is literally rewiring our brains and 
physically changing the way we process information, 
leaving us permanently distracted. With the average 
Brit squeezing in nine hours of media a day the 
implications could be enormous. Is the internet 
making us stupid? Read this slowly and thoroughly 
– if only to prove you still can.

T H I S M AY H E L P  

YOU U N D E R STA N D  

T H E WO R L D 

by Lawrence Potter (£9.99, 
Particular Books) In a 
recent YouGov survey, 47% 
of us admitted we don’t 
fully understand the conflict 
in Afghanistan. We read the 
paper and watch the news, 
so why do many of us feel 
like our grip on current 

affairs is on a par with Bridget Jones’? This lifesaver 
of a book gives clear and concise answers to the 
questions you need to have an opinion on, including 
‘What did the Taliban have to do with Osama Bin 
Laden?’ Its chapter structure is perfect for dipping 
in and out, while a cover-to-cover read will ensure 
you’re primed for tricky dinner-party conversations.

3 0- S ECO N D ECO NO M I CS 

by Donald Marron (£12.99, 
Icon Books) Barely a day 
goes by without the 
economic climate taking up 
column inches, but while 
we’d like to think we’ve got  
a grip on the recession, the 
finer elements of economic 
theory are a little trickier  
to grasp. This book, edited 
by a macroeconomics 

professor who’s advised the White House, explains 
50 of the most significant theories of the last 120 
years using just 300 words and a quirky picture. 
Tightly written and quickly digestible, it also offers 
potted biographies of the economists you need to 
know about – from Keynes to Malthus, the ‘bad boy 
of economics’. It’s the ultimate ‘crash’ course. 

1 0 0 N EW A RT I STS 

by Francesca Gavin, out  
1 August (£24.95, Laurence 
King) Creating an overview 
of movers and shakers on 
the global contemporary 
arts scene can be tricky. 
Thankfully, Gavin’s done  
all the hard work and the 
end result is a beautiful 
showcase of images and 
interviews that capture  

T H E M O D E R N L I BR A RY 

by Colm Toibin and Carmen 
Callil (£8.99, Robinson) 

Book-to-film adaptations 
are a huge trend this year. 
But does this mean the 
book is dead, or is it making 
us re-visit classic novels? 
We think the latter, and this 
literary compendium is the 
perfect inspiration. Edited 
by publishing giant Callil, it 

P O ST M O D E R N I S M:  

A G R A P H I C GU I D E 

by Richard Appignanesi & 
Chris Garratt (£6.99, Icon 
Books) Warhol aficionados 
take note – by September, 
London will be embracing 
an alternative look at pop 
culture as the V&A unveils 
Postmodernism: Style And 
Subversion. It’s a bold move, 
given that the movement is 
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Don’t miss the entries for upcoming UK artists 
Boo Saville and Jack Strange. 

showcases the most important reads of the last 60 

years with a snapshot description of the book’s plot 

and an explanation of what makes it one of the best 

stories around. From modern greats like Beryl 

Bainbridge to older classics by Ernest Hemingway 

and John Steinbeck, it’s a rapid stroll through the 

best reads of modern times. 

notoriously difficult to describe (the curators 

discussed their definition for three years), so give 

yourself a heads-up with this graphic guide. It 

breaks down complex ideas into manageable 

chunks, illustrated with comic book-esque images. 

From Jackson Pollock to Madonna you’ll be 

surprised at how eclectic the movement can be. 

the spirit of the next generation of artists. With 

influences ranging from traditional themes of 

identity to more unusual ideas like superheroes  

and bondage, it’s a brilliant insight into the diverse 

selection of artists defining our aesthetic future. 
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by Nancy Lublin (£12.99, 
Bloomsbury) As the CEO of 
not-for-profit organisations, 
Nancy Lublin is used to 
running a business with 
‘zilch’ cash. In this snappy 
guide to getting more ‘bang 
for your buck’, Lublin 
explains key success 
strategies for all aspects  
of business, from what to 

consider when creating a brand, to how to stick to  
a budget and the best ways to get the most from 
your employees. Packed with anecdotes from 
inspirational business leaders, like Women for 
Women International’s Zainab Salbi, it’s both 
practical and engaging. 
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